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Diet Coke Absolutely Fabulous Shopper Style Guide

Introduction
Diet Coke Absolutely Fabulous
Shopper Style Guide

The following style guide provides
direction on creating shopper visuals for
the Diet Coke Absolutely Fabulous The
Movie campaign.

The Visual Identity System (VIS) for this
collaboration has been developed to
integrate the unique Diet Coke sparkle
that our consumers know and love,
alongside Absolutely Fabulous’ iconic
characters.
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Core Creative
Key Visuals

These two executions demonstrate
the basics of bringing together
Diet Coke and Absolutely Fabulous.

These key visuals are intended as
a base for all Diet Coke Absolutely
Fabulous shopper executions.

Landscape Key Visual

THE MOVIE

ONLY IN CINEMAS (B8

Portrait Key Visual
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Elements

A glance at the elements required
to build all Diet Coke Absolutely
Fabulous shopper executions.

Please find further information on
all these elements on pages 10-15.

Product and Character Photography

Product Shots

Bokeh Background

Didot
Gotham

Typography

Logos

Colours
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Elements
Product and Character
Photography

The Diet Coke OGB and character
photography have been put
together in two compositions; one
is suitable for landscape executions
and the other for portrait
executions.

Rules:

* DO NOT scale the elements of
the composition separately

* DO NOT obscure the Diet Coke
logo with the characters

« DO NOT change any colours of
the composition

* DO NOT crop the characters or
branding

IMPORTANT

As the key visual is a combination
of Diet Coke and Absolutely
Fabulous it is very important

that the product and character
photography is consistent across
all visuals.

Please DO NOT alter it in any
way or introduce unapproved
photography.

Maximum Crop

.......

Scaled up

Colours changed Cropped




Elements

The bokeh background is the
key element to introduce our
iconic Diet Coke sparkle into all
executions.

The background is built as a square
so that it is flexible for both portrait
and landscape executions.

The stars are moveable and can be
placed in an area of ‘free space’.

Rules:

« DO NOT scale up the bokeh
background so much that the
texture is undefined

« DO NOT change the colour of the
bokeh background. It must always
remain silver

* DO NOT make the bokeh
background lighter or darker

IMPORTANT

As this is the key Diet Coke element
in this VIS it is very important

that the bokeh background is a
consistent and ownable asset.
Please DO NOT alter it in any way.

X

Scaled up

X,

Colour altered

X,

Lightened

Darkened
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Elements
Logos

Diet Coke Logo

The Diet Coke logo must appear on
all executions. Ensure that it is always
shown with the ® symbol.

Absolutely Fabulous The Movie Logo
This logo is a supplied asset and must
be used exactly as shown here.

The logo has a grey shadow behind it

to ensure stand-out against our bokeh
layer. The shadow should be scaled up
and down along with the logo.
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Elements

Gotham is the standard Coca-Cola
typeface and should be used

on all executions and brand
communications. Gotham should
always be used in black.

Didot is the typeface used for the
headline and for highlights in other
communications (e.g. WIN, example
on page 20). Didot should always be
used in red.

The font families Gotham and
Didot must be purchased from
typography.com and used in
accordance with their license
agreement.

Gotham

Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
012345678

Didot

Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqgrstuvwxyz

0123456738



Elements

The Diet Coke colour pallet consists
of three colours; Coca-Cola Red,
white and black.

COCA-COLA Red

PMS = (no equivalent)
C=4,M=100,Y =95 K=0
R=244,G=0,B=0

Hex = F40009

White

PMS = (no equivalent)
C=0,M=0,Y=0,K=0
R = 255, G = 255, B = 255
Hex = FFFFFF

Black

PMS = Black C
C=0,M=0,Y=0,K=100
R=0,G6=0,B=0
Hex = 000000
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Look of Success
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ABUIAS taste
darling!

The legal lines will need to be
incorporated on all executions.
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Look of Success
Home
Pallet Wrap

The legal lines will need to be
incorporated on all executions.



Look of Success
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Look of Success
Home
Trade Ad

The legal lines will need to be
incorporated on all executions.

Dictlcke

GRAB THE
COLLECTION

i ne calories, no calories
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Communication here...

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aligua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco.
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Look of Success
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Look of Success

Fapuias taste dating!
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BUY A DIET ¢
c
FOR YOUR cHANCE o ORN

WI A TRIP TO

THE MOVIE
NLY IN CINEMAS

SCRATCH FOR YOUR CHANCE TO WIN
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